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Item 8.01. Other Events.
 

Attached is a slideshow presentation presented by ChinaNet Online Holdings, Inc. (the “Company”) at the Brean Murray Carret & Co. Beijing China
Growth Conference, which includes information about the Company’s business and financial information, which the Company has made available.  
 
 
Item 9.01. Financial Statements and Exhibits.
 

(d)           Exhibits:

No.  Description
 99.1  Slideshow Presentation
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SIGNATURE
 

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.
 
Dated:  June 28, 2011 ChinaNet Online Holdings, Inc.  
    
 By: /s/ Handong Cheng  
  Name:  Handong Cheng  
  Title: Chief Executive Officer  
 
 

3



 
 

EXHIBIT INDEX
 
Exhibit No.  Description
 99.1  Slideshow Presentation
 
 

4

 



C h in a N et-O n lin e H o ld in g s, In c. N A S D A Q : C N E T  2 0 1 1  C o rp o ra te P resen ta tio n

 
 

 



 
 

S A F E  H A R B O R  S T A T E ME N T  T h is in fo rm atio n  is p u b lish ed  so lely  fo r in fo rm atio n al p u rp o ses an d  is n o t to  b e co n stru ed  as a so licitatio n  o r an  o ffer to  b u y  an y  secu rity  o r related  fin an cial in stru m en t. T h is p resen tatio n  m ay  in clu d e “fo rw ard -lo o k in g  statem en ts” w ith in  th e m ean in g  o f S ectio n  2 7 A  o f th e S ecu rities A ct o f 1 9 3 3  an d  S ectio n  2 1 E  o f th e E x ch an g e A ct o f 1 9 3 4  an d  are in ten d ed  to  b e co v ered  b y  th e safe h arb o r p ro v isio n s fo r fo rw ard  lo o k in g  statem en ts. T h is in fo rm atio n  is su p p lied  fro m  so u rces w e b eliev e to  b e reliab le b u t w e can  n o t g u aran tee accu racy . T h is d o cu m en t an d  th e in fo rm atio n  co n tain ed  h erein  is co n fid en tial. T h e ag en ts an d  th e ag en ts’ co u n sel assu m e n o  resp o n sib ility  o r liab ility  o f an y  n atu re w h atso ev er fo r th e accu racy , ad eq u acy  o r co m p leten ess o f th e p u b licly  av ailab le in fo rm atio n  o r as to  w h eth er all in fo rm atio n  co n cern in g  th e C o m p an y  req u ired  to  b e d isclo sed  b y  th e C o m p an y  h as b een  g en erally  d isclo sed .T h e ag en ts’ co u n sel an d  th e C o m p an y 's co u n sel are actin g  as co u n sel to  th e ag en ts an d  th e C o m p an y , resp ectiv ely , an d  n o t as leg al co u n sel to  th e su b scrib er.T h e ag en ts h av e n o t en g ag ed  in  an y  in d ep en d en t in v estig atio n  o r v erificatio n  w ith  resp ect to  an y  o f th e in fo rm atio n  co n cern in g  th e C o m p an y .P ro sp ectiv e p u rch asers are resp o n sib le fo r th eir o w n  d u e d ilig en ce in v estig atio n  in  resp ect o f an y  in v estm en t in  th e C o m p an y .

 
 

 



 
 

E x ecu tiv e S u m m ary  • T h e first B 2 B  so lu tio n  p ro v id er fo r sales ch an n el ex p an sio n  in  C h in a; • C o re co m p eten ce: C P L  th ro u g h  m u ltich an n el co m m u n icatio n  reso u rces, m ain ly  in tern et; C P S  th ro u g h  b o th  o n lin e an d  o fflin e w ith  in creasin g  tech n ical su p p o rt o n  clo u d  b ased  serv ice p latfo rm s; • S im p le b u sin ess m o d el an d  satisfy  sim p le n eed s o f sm all to  m ed iu m  en terp rises: ex p an d  th eir sales ch an n els in  C h in a; • Macro eco n o m ic p o licy  su p p o rt fro m  C h in ese g o v ern m en t in  allian ce w ith  o v erall in d u strial u p g rad in g ; • In creasin g  talen ts fro m  in tern atio n al w id e to  p u rsu e o p eratio n al ex cellen ce; • T h e fo u n d er o f “S tu d en t E n trep ren eu rial F u n d ” w ith  six  m ajo r m in istries su p p o rt.

 
 
 

 



 
 

C h in aN et: P ro v id in g  sales ch an n el ex p an sio n  so lu tio n s in  C h in a fo r sm all to  m ed iu m  en terp rises th ro u g h  fo u r clo u d  b ased  in tern et serv ice p latfo rm s: S a les C h a n n el P ro m o tio n  S N S  In fo rm atio n  P latfo rm  A d v ertisin g  &  Mark etin g  P latfo rm  S a les C h a n n el B u ild in g  ran d  Man ag em en t &  S ales C h an n el B u ild in g  P latfo rm  S a les C h a n n el Ma n a g em en t an ag em en t T o o ls P latfo rm

 
 
 

 



 
 

C h in aN et: P ro d u cts &  S erv ices P ro m o tio n  B u ild in g  Man ag em en t S N S  In fo rm a tio n  A & M B MS C E  Ma n a g em en t T o o ls w w w .ch u a n g y e.co m  w w w .lia n su o .co m  w w w .2 8 .co m  iMA P  B ra n d  Ma n a g em en t F ly in g  C lo u d  (in  J u ly )

 
 

 



 
 

C h in a N et: R ev en u e Mo d el P ro m o tio n  （N o w） • C o st P er L ea d s; • C o st P er B id d in g ; • Mem b ersh ip  fees; • O th er v a lu e a d d ed  serv ice fees, S E O & S E M; • O th er m ed ia  resa le rev en u e, T V  a n d  m o b ile; B u ild in g  （In  p ro cess) • C o st p er S a les; • B ra n d  m a n a g em en t co n su ltin g  fees; Ma n a g em en t （F u tu re）• R ev en u e fro m ; • P o in t o f S a le; • S u p p ly  C h a in ; • C u sto m er R ela tio n sh ip  Ma n a g em en t;• E lite E R P ;

 
 

 



 
 

C h in a N et F in a n cia l H ig h lig h ts T ick er S y m b o l N A S D A Q : C N E T  F iscal Y ear D ecem b er 3 1  S to ck  P rice (6 /2 4 /1 1 ) $ 1 .6 3  S h ares O u tstan d in g - co m m o n  sh ares (2 /2 3 /1 1 )(1 ) 1 7 .1 M Mark et C ap italizatio n  (6 /2 4 /1 1 ) $ 2 8 M Man ag em en t O w n ersh ip  4 4 .0 %  2 0 1 0  R ev en u e (au d ited ) $ 4 1 .6 M 2 0 1 0  A d ju sted  N et In co m e (2 ) (au d ited ) $ 1 4 .7 M Q 1  2 0 1 1  –  R E V E N U E   $ 7 .0  M 1 0 %  Q 1  2 0 1 1  –  A d ju sted  N E T  IN C O ME  (3 ) $ 2 .4 M ▲ 4 2 %  Q 1  2 0 1 1  –  A d ju sted  E P S  (d ilu ted ) (3 ) $ 0 .1 2  ▲ 3 3 %  (1 ) Weig h ted  sh are co u n t w ill d iffer q u arterly  d u e to  G A A P  T reasu ry  Meth o d  fo r 4 .8  M w arran ts o u tstan d in g  w ith  an  av erag e strik e p rice o f $ 3 .1 3  (2 ) A d ju sted  n et in co m e an d  E P S  ex clu d es a n o n -cash  g ain  o f $ 1 .9  m illio n  related  to  ch an g es in  fair v alu e o f w arran ts fo r th e y ear en d ed  D ecem b er 3 1 , 2 0 1 0 . (3 ) Q 1  2 0 1 1  ad ju sted  n et in co m e an d  E P S  ex clu d es $ 0 .2  m illio n  n o n -cash  g ain  o n  d eco n so lid atio n  o f a su b sid iary

 
 

 



 
 

C h in a N et 2 0 1 0  v s. 2 0 0 9

 
 

 



 
 

C o m p etitiv e A d v a n ta g es F irst Mo v er A d v a n ta g e: P rem ier v ertica l in tern et a d v ertisin g  w eb site in  C h in a  fo cu sin g  o n  fra n ch ise o r d ea lersh ip s b u sin ess o p p o rtu n ities In -d ep th  In d u stry  E x p erien ce: O v er 4  y ea rs o f o p era tio n s a s m u ltich a n n el a d  p o rta l a cro ss In tern et, T V , Mo b ile a n d  K io sk .E sta b lish ed  D a ta b a se: A ccu m u la ted  d a ta b a se o f o v er 1 M p o ten tia l en trep ren eu rs A d v a n ced  Ma rk et S h a re: C o m p a n y  m a in ta in s a  > 3 0 % m a rk et sh a re p o sitio n  B u ild in g  E n try  B a rrier: b u ild in g  th e fo u r serv ice p la tfo rm s w ith  m o re a d v a n ced  tech n o lo g y

 
 

 



 
 

C o m p etito r C o m p a riso n  In tern et  IP  （Wk ly  A v g .） P V  （Wk ly  A v g .） A L E X A  R a n k in g  B a id u  In d ex  P V /IP  C h in a N et 2 8 商机网（2 0 0 3 ） 1 9 2 ,0 0 0  2 ,1 8 8 ,8 0 0  3 ,4 2 1  4 0 9 2  1 1 .4  连锁网 （2 0 1 1 ） 依据不同的创业者需求,中网在线相继于2 0 1 1 年3 月份,4 月份推出连锁网与创业网,目前网站尚未进行推广期,是自然流量; 创业网 （2 0 1 1 ） D irect C o m p etito r 7 8 创业商机网 1 4 1 ,6 0 0  1 ,0 4 7 ,8 4 0  4 ,5 5 4  1 7 5  7 .4  3 1 5 8 致富网 1 2 1 ,2 0 0  4 8 4 ,8 0 0  5 ,9 1 0  9 1 2  4 .0  全球加盟网 6 6 ,6 0 0  6 9 9 ,3 0 0  1 0 ,9 2 4  4 7 0  1 0 .5  中国加盟网 7 2 ,6 0 0  6 3 8 ,8 8 0  1 7 ,9 1 8  9 2 7  8 .8  我要加盟网 3 7 ,2 0 0  2 1 5 ,7 6 0  2 4 ,6 2 5  2 1 3  5 .8  P o ten tia l C o m p etito r 创业邦 1 8 0 ,6 0 0  7 9 4 ,6 4 0  4 ,8 2 0  9 0 5  4 .4  阿里巴巴（创业） N /A  N /A  8 0  1 1 7 9 9 5  1 1 .2

 
 

 



 

C L IE N T  C A S E  S T U D IE S

 
 

 



 
 

C h in a N et In tern et C lien ts C lien ts are S ME  fran ch iso rs an d  b u sin esses seek in g  to  ex p an d  th eir fo o tp rin t; also  b en efit fro m  ad d itio n al ad v ertisin g  an d  b u sin ess m an ag em en t to o ls T o ta l clien ts: B a sic C lien ts: 6 0 0  (U S D $ 1 8 0  - $ 2 3 0 /m o n th ) R eceiv e: S im p le p ro file p ag e to  ad v ertise th e b u sin ess A ctiv e C lien ts: 9 0 0  (U S D $ 3 ,0 5 0  - $ 3 ,8 0 0 /m o n th ) R eceiv e: D esig n ed  p ro file p ag es w ith  m essag in g  p ag e +  Min i-sites w ith  o n lin e co n su ltan t +  S E M +  S E O  +  IIM +  o th er ad d itio n al m ark etin g  ch an n els (T V , Mo b ile, P rin tin g  etc., n eed  to  p ay  ex tra) B ra n d ed  C lien ts: 3 2  (U S D $ 2 7 ,5 0 0  –  $ 3 3 ,5 5 0 /m o n th ) R eceiv e: A b o v e +  B ran d  m an ag em en t so lu tio n s +  S ales ch an n el rap id  ex p an sio n  so lu tio n s

 
 

 



 
 

C h in a N et S a m p le C lien ts K E N J MI L ea th er G o o d s L iq in g  D a B ieS h a n  G o o se H o tp o t R esta u ra n t S U P WA V E  C a r C a re F en g B o Z h u a n g  R esta u ra n t T o e D a n ce S lip p er R eta il S to re

 
 

 



 
 

C lien t C a se S tu d y  A ctiv e C lien t Y ea rs o f o p era tio n  3  F ra n ch ise P o sitio n in g  S O P  fo r ca r w a sh  a n d  clea n in g  serv ices T a rg et Ma rk et Mid d le C la ss C a r o w n ers P ro d u ct P rice R a n g e T o u ch  u p  P a in t - m o re th a n  $ 1 6 .5 0  C a r  Wa sh  - $ 6 .8 0  In itia l in v estm en t a m o u n t fo r fra n ch ise (U S D ) $ 7 ,6 0 0 -$ 3 0 ,3 0 0  #  o f E m p lo y ees 8 0  #  o f sen io r m a n a g em en t p erso n n el 3  Y ea rs o f o w n er’s m a n a g em en t ex p erien ce  1 0  2 0 1 0  S a les R ev en u e (U S D ) $ 2 ,7 2 7 ,0 0 0  2 0 1 0  N et P ro fit (U S D ) $ 4 5 5 ,0 0 0

 
 

 



 
 

B u sin ess P erfo rm a n ce C o m p a n y -o w n ed  sto res 4  A n n u a l a v era g e rev en u e p er co m p a n y -o w n ed  sto re (U S D ) $ 1 2 0 ,0 0 0 -$ 1 5 0 ,0 0 0  A n n u a l p ro fit p er co m p a n y -o w n ed  sto re (b efo re ta x ) (U S D ) $ 4 5 ,0 0 0 -$ 7 6 ,0 0 0  F ra n ch ise sto res 2 0 0  A n n u a l rev en u e p er fra n ch ised  sto re $ 9 0 ,0 0 0 -$ 1 5 0 ,0 0 0  A n n u a l g ro ss p ro fit p er fra n ch ised  sto re $ 3 8 ,0 0 0 -$ 6 9 ,0 0 0  (U S D ) P ro d u ct S a les R ev en u e F ra n ch ise R ev en u e D ea lers R ev en u e T o ta l R ev en u e T o ta l Ma rk etin g  E x p  2 0 1 0  $ 1 ,0 9 0 ,0 0 0  $ 1 ,6 4 0 ,0 0 0  N A  $ 2 ,7 3 0 ,0 0 0  $ 2 7 3 ,0 0 0  % to  to ta l rev en u e 3 9 .9 % 6 0 .1 % 0 % 1 0 0 % 1 0 %

 
 

 



 

B u sin ess w ith  C h in a N et C lien t O n lin e A D  T V  O th er R ev en u e/m o n th  ($ U S D ) #  o f m o n th s o f clien t A D  N E WS  A D  A D  Min  Ma x  A v g  *  $ 5 ,5 0 0  $ 1 1 ,0 0 0  $ 7 ,6 0 0  2 4  C lien t fo r 2 4  m o n th s Ma rch  2 0 0 9  A fter co o p era tin g  w ith  Z WO n lin e G ro w th  ra te Mo n th ly  fra n ch ise R ev en u e($ U S D ) $ 1 6 0 ,0 0 0  $ 2 3 0 ,0 0 0  1 4 0 % #  o f fra n ch ised  sto res 7 0  2 0 0  5 6 7 % Mo n th ly  a v g . o f in -p erso n  in q u iry  9  2 3  4 4 % Mo n th ly  IP  v isits 6 0 0 0 0  A v g . lea d s p er m o n th  7 5 0  % o f click s th a t lea v e a  m essa g e 1 .3 % % o f n ew  sig n in g s fro m  Z W O n lin e 2 0 % Mo n th ly  a v g . o f n ew  co n tra ct-sig n in g  5  1 2  1 4 0 %

 
 

 



 
 

E X P A N S IO N  S T R A T E G Y

 
 

 



 
 

2 0 1 1  G ro w th  S tra teg y  In crea se m a rk et sh a re in  ra p id ly  g ro w in g  fra n ch ise in d u stry  th ro u g h   o rg a n ic g ro w th  a n d  M& A  Mo n etizin g  cu sto m er b a se b y  o fferin g  a n  in teg ra ted  so lu tio n  a cro ss 4  clo u d -b a sed  p la tfo rm s g en era tin g  recu rrin g  rev en u e E x p a n d  to  to p  1 0 % o f n o n -fra n ch ised  S ME s in  C h in a : 4  m illio n s en terp rises L a u n ch  L ia n su o .co m  a n d  C h u a n y e.co m  A cq u ire b ra n d ed  cu sto m ers a n d  in tern a tio n a l b u sin ess B u y  v s. B u ild  M& A  –  lev era g e stro n g  b a la n ce sh eet to  ta rg et tech n o lo g y  a n d /o r sa les ch a n n el o p p o rtu n ities to  a d d  en h a n ced  serv ices A d d  k ey  h ires to  su p p o rt ex p a n sio n  a n d  n ew  b u sin ess u n its

 
 

 



 
 

2 0 1 1 -2 0 1 5  F u tu re S a les N etw o rk  In  5  p ro v in ces n o w : F u jian , G u an g zh o u , S h an g h ai, Wu h an  an d  Z h ejian g  E x p an d  to  m o re th an  1 2  m ajo r cities in  3 -5  y ears

 
 

 



 
 

Y ea r en d ed  D ec 3 1  (m ill’s) 2 0 1 0  2 0 0 9  % C h a n g e N et S a les $ 4 1 .6  $ 3 7 .7  + 1 0 .3 % G ro ss P ro fit $ 2 2 .6  $ 1 6 .5  + 3 4 .5 % G ro ss Ma rg in  5 4 % 4 3 .8 % + 3 0 .0 % A d j. N et In co m e(1 ) $ 1 4 .7  $ 8 .4  + 7 5 .0 % A d j. D ilu ted  E P S (1 ) 0 .7 0  0 .5 0  + 5 0 % Weig h ted  S h a res O u tsta n d in g  1 6 ,7 8 8 ,1 7 6  1 4 ,8 2 5 ,1 2 5  + 1 3 .2 4 % C a sh  F lo w s fro m  O p era tio n s $ 1 1 .6  $ 4 .6  + 1 5 2 %

 
 

 



 
 

Mo n th  en d ed  March  3 1  (m ill’s) Q 1  2 0 1 1  Q 1  2 0 1 0  %  C h an g e N et S ales $ 7 .0  $ 1 0 .2  -3 1 %  G ro ss P ro fit $ 5 .0  $ 3 .5  + 4 3 %  G ro ss Marg in  7 1 .1 %  3 4 .2 %  + 1 0 8 %  A d j. N et In co m e(1 ) $ 2 .4  $ 1 .7  + 4 2 %  A d j. D ilu ted  E P S (1 ) 0 .1 2  0 .0 9  + 3 3 %  Weig h ted  S h ares O u tstan d in g  2 0 .8  2 1 .1  -1 .4 %

 
 

 



 
 

H an d o n g  C h en g , C h airm an  &  C E O  Mr. C h en g  is C o -fo u n d er o f C h in aN et an d  o v ersees d aily  o p eratio n s. A  p io n eer in  o n lin e m ed ia an d  m ark etin g  serv ices, Mr. C h en g  w as aw ard ed  “N etw o rk  C reativ e p erso n  o f C h in a” in  2 0 0 6 . B A  o f L aw  fro m  Wu h an  U n iv ersity . E x ecu tiv e MB A , P ek in g  U n iv ersity .  Mr. C h en g  h as ex ten siv e fran ch iso r ex p erien ce, an d  h as fo u n d ed  n u m ero u s fran ch ises in clu d in g  a ch ain  o f car w ash es as w ell as th e larg est o ffice b u ild in g  w in d o w  clean in g  ch ain  in  C h in a. G eo rg e K . C h u , C O O  Mr.  G eo rg e C h u  is resp o n sib le fo r th e o v erall o p eratio n s o f 2 8 .co m . H e is ex p erien ced  in  m an ag em en t an d  o p eratio n al ex cellen ce. B B A  o f A cco u n tin g  &  MIS  fro m  S im o n  F raser U n iv ersity  B C , C an ad a, D L P  &  E x ecu tiv e E d u catio n  fro m  H arv ard  B u sin ess S ch o o l an d  E x ecu tiv e MB A , P ek in g  U n iv ersity . Z h ig e Z h an g , C F O  Mr. Z h an g  is C o -fo u n d er o f C h in aN et. H e p rev io u sly  serv ed  as th e S ecretary  o f th e P resid en t o f K O N K A  G ro u p  Wo rld w id e as w ell as th e G en eral Man ag er an d  D irecto r o f K O N K A  G ro u p  B eijin g . P rio r to  K O N K A  h e serv ed  as m an ag er o f P R E C O M an d  h as ex p erien ce in  so ftw are d ev elo p m en t an d  in tern et ad  tech n o lo g y . B A  fro m  G u ilin  U n iv ersity  o f E lectro n ic T ech n o lo g y  in  1 9 9 7 .

 
 

 



 
 

K ey  S u m m a ry  # 1  B 2 B  so lu tio n  p ro v id er (2 8 .co m  an d  lian su o .co m ) fo r sm all to  m ed iu m  en terp rises fo r sales ch an n el ex p an sio n  in  C h in a A  lead in g  m ark et co n so lid ato r w ith  first m o v er ad v an tag e &  to p -tier h o u seh o ld  b ran d  F u lly  in teg rated  m u ltich an n el ad v ertisin g  p ro v id er, o n e-sto p  serv ice w ith  In tern et, T V , Mo b ile, P rin t, R ad io  R ecu rrin g , h ig h  m arg in  rev en u e C o m p reh en siv e sales n etw o rk s N ew  p latfo rm  lau n ch ed  to  cap tu re m o b ile ad v ertisin g  m ark et N ew  clo u d  b ased  p latfo rm  o ffers en h an ced  serv ices S tro n g  G ro w th  U S D  (‘MM)C A G R : 1 2 9 %  C A G R : 7 1 %  C A G R : 3 9 %

 
 

 



 
 

K ey  In v estm en t H ig h lig h ts 2 8 .C o m  is a p rem ier In tern et p ro p erty  in  th e C h in a S ME  co m m u n ity  an d  th e larg est m erch an t m ark etp lace fo r sm all fran ch ise o p p o rtu n ity  seek ers in  C h in a; A  p ro p rietary , in teg rated  b u sin ess serv ice m o d el w h ich  g en erates h ig h -m arg in , recu rrin g  rev en u es fro m  a g ro w in g  clien t b ase S tro n g  b alan ce sh eet an d  cash  flo w  to  fu n d  g ro w th  In n o v ativ e clo u d  tech n o lo g y  w ill ex p an d  serv ice o fferin g  an d  en h an ce cu sto m er reten tio n  E x p erien ced  m an ag em en t w ith  in d u stry  ex p ertise an d  sig n ifican t o w n ersh ip  p o sitio n

 
 

 



 
 

C h in aN et Man ag em en t T eam  T H A N K  Y O U
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