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Item 8.01. Other Events.

Attached as Exhibit 99.1 is a slideshow presentation containing information about the Company’s business and certain other financial information that will
be made available to investors participating in the Company’s conference call to be held on May 19,2015.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.

No. Description
99.1 Corporate Presentation.




SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Dated: May 19,2015 ChinaNet Online Holdings, Inc.
By:/s/Handong Cheng

Name: Handong Cheng
Title: Chief Executive Officer




EXHIBIT INDEX

Exhibit No. Description
99.1 Corporate Presentation.



Exhibit 99.1

ChinaNet Online Holdings, Inc.
(Nasdaq: CNET)

2015 Q1 Corporate Presentation
May 19, 2015, 8:30 a.m. Eastern Time U.S A.




_ This release contains certain "forward-looking statements” relating to the business
of ChinaNet Online Holdings, Inc. (“ChinaNet” or the “Company”), which can be identified
by the use of forward-looking _termmoiogy such as "believes," "expects,” "anticipates,”
"estimates” or similar expressions, Such forward-looking statements inyolve known and
unknown risks and uncertainties, including business uncertainties relating to government
regulation of our industry, market demand, reliance on key personnel, future capital
requirements, competition in general and other factors that may cause actual results to be
materially different from those described herein as anticipated, believed, estimated or
expected. Certain of these risks and uncertainties are or will be described in greater detail

in our filings with the Securities and Exchanc{;e Commission. These forward-lookin

statements are based on ChinaNet's current expectations and beliefs concerning ?uture
developments and their potential effects on the Company. There can be no assurance that
future developments affecting ChinaNet will be those anticipated by ChinaNet. These
forward-looking statements involve a number of risks, uncertainties (some of which are
beyond the control of the ConéFany) or other assumptions that may cause actual results or
erformance to be materially different from those expressed or implied by such forward-
ooking statements. ChinaNet undertakes no obligation to publicly updaté or revise any
forward-looking statements, whether as a result of new information, future events or
otherwise, except as may be required under applicable securities laws.
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2015 Q1 Results
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Financial Highlights

Fiscal Year End

¢ Price (asof marketclose on

1shares

~hinaMNet Online Holdings, Inc

aNet

ding for Q1




2015 Q1 Results
_m

Revenue 5,848 5,183
Costof revenue 4 946 3,822 29%
Gross Profit 902 1,361 -34%

Net loss attributable to ChinaNet (1,788) (668)
Non-GAAP adjusted net loss attributable to ChinaNet (1,398)

Revenue increased by 13% from $5.2 million fo $5.8 million:

The reason for increase in revenue and cost of revenue was primarily due to the launching of internet
search engine marketing senvice with low margin entry strategy and the increased costs of internet
resources purchased from key search engines;

Non-GAAP adjusted net loss attnbutable to ChinaNet excluded a $0 4 million share-based

compensation expense N N i
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2015 Q1 Results

Internet TV Bank BMSCB

Kiosk
5,598 68 69 123
4,755 109 3 79

3,580
2,542

Revenue

Costof revenue

Gross Profit

843 (51) 66 44

1,038

Internet revenue increased significantly by 56% from $3.6 million to $5.6 million;

Internet

TV

1,182
1,095

87

e, $5.5 million, net of $2.8 million of allowance for doubtful accounts

The main financial focus in 2015:
To increase tumover and increase selling expenses for further market penetration
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Balance Sheets

As of
As of December 31, March 31,

2015
2011 2012 2013 2014 US$(000)

$(*000) $(‘000) $('000) $('000) (unaudited)
Cash and cash equivalents
Accounts receivable, net
Other receivables, net
Prepayment and deposit to suppliers

Long-term investments

Property and equipment, net

Intangible assets, net

Goodwill

Deposit for purchasing of software technology
Total assets




Balance Sheets

Total liabilities

2011
US${“000)

As of December 31,

2012
US$(‘000)

2013
US$(000)

As of
March 31,

2015
USs$('000)
(unaudited)

2014
US$(‘000)

Preferred stock and Common Stock

Additional paid-in capital

Statutory reserves

Retained earnings

Accumulated other comprehensive
income

MNoncontrolling interest

Total equity
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Cash flows Statements

Year ended December 31, Three Months Ended March 31,

2010 2011 2012 2013 2014 2015 2014
US$(°000) US$('000) US$('000) USS('000) US$(000) US§('000) USs$(‘000)
{unaudited) (unaudited)
Met cash provided by (used in})
Operation Activities

MNet cash provided by (used in)
Investing Activities
Met cash provided by (used in)
Financing Activities

11,582 5,028 2,756

(9,373) (9,919) (5,733)

(767) (285) 807

Effect of exchange rates changes 23 64 129

MNet Change in Cash & Cash
Equivalents

1673 (5,212) (2,041)




Business Operations Update

-.Cl'nruh‘(:‘.
ov Online




2015 Q2 Update

»  ChinaNet has entered into an exclusive partnership with Gridsum Technology Co., Lid. (“Gridsum”)
to develop an all-around O20 internet and mobile search engine marketing and search engine
optimization solution for SMEs in China.

the mutual development of search engine optimizing and analytical tools and products for
SMEs;

establishing an internet and mobile development O20 solution;

provision of service and the architecture of a new value added service through Baidu Branding
Zone and Baidu Forum;

a 360 search engine marketing service and extended value added service, and

potential joint funding of an internet and mobile marketing and advertising technology research
centre for SMEs in China.
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2015 Q2 Update

+ [nApril, ChinaNet announced that in addition to offering its total solution of products and
services, it successfully proved a new added revenue model with its pilot SME customer,
Beijing Saturday Educational Technology Co., Ltd. (“Beijing Saturday”). Foundedin 2000,
"Saturday Children's" theme park (Saturday Children's) is one ofthe country's firstindoor
children's theme parks and is owned and operated by Beijing Saturday. In the third quarter of
2014 ChinaNet committed a cash investment for an approximately 10% ownership stake in
Beijing Saturday. ChinaNet cooperated with the company to expand Saturday Children's
theme parks in China. ChinaNet provided Beijing Saturday full supportto enhance Saturday
Children's with brand management, brand channel expansion, marketing and advanced
marketing chain management systems. The Company helpedto properly manage each
franchise store through its management system and used Baidu Wallet to facilitate online
payment. ChinaNet is also currently implementing its new "Business Direct 3.0" service with
Beijing Saturday. Saturday Children's focus on third and fourth-tier cities has helped to create
strong demand and it expects to open 600 new parks in 2015 with the help of ChinaNet.
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2015 Q2 Update

Liansuo.com has signed an agreementwith Haoxiangni Jujube Co., Ltd to create a one-stop
purchasing service platform and expand Haoxiangni Jujube's online stores. Haoxiangni Jujube is
the first China-listed companyin the jujube industry, and has nearly 2,000 stores across more than
280 cities. Liansuo.com will help Haoxiangni create a one-stop purchasing service platformand
expand the online storesthrough its active marketing program that includes traditional and enline
advertising, trade shows and referrals. The number of larger customers served by Liansuo.com
has seen steady growth because ofthe Company's premium advertising efforts and effective
marketing web portal.

The company entered into a definitive securities purchase agreementwith Beijing Jinrun Fangzhou
Science & Technology Co., Ltd.(“Jinrun Technology” ) (Shenzhen Stock Exchange, Stock Code:
430120)to raise US$3,500,000, pursuant to which Jinrun Technology has agreedto purchase
2,800,000 shares of common stock ofthe Company. The proceeds from the offering, net of certain
fees and expenses, will be used for working capital to fund technology research and development,
marketing for new services and productlaunches, and potential mergers and acquisitions.
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2015 Q2 Update

In May, the Company entered into a strategic alliance with Shanghai Pudong Development
Bank and signed a cooperation framework to launch a creditcard and loan microcredit
product for small enterprises and individual entrepreneurs including franchisees and chain
store investors. The productwill be intended to offer, under the authorization of ChinaNet, an
‘unsecured and free mortgage” micro-loan through credit card to the recipientsto be used in
merchant shops for business related operating costs. The productis now in the designand
finalization process, and will be officially launched by the third fiscal quarter of 2015.
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Competitors and Their Associated Websites-2015.05.15

Classification Web Portal >

PV

(Dailyavg.) (Dailyavg.)

300,000

Liansuo.com (2011) 258,000
Chuangye.com (2011) 138
Sooe.cn (2011} 12.000
78.cn 186,000
3168.com 6,600

Competitor _ Jiamenc.com 276,000
Jmw.com.cn 222,000

51jam.com 66,000

Potential Entrepreneur 996,000

ChinaNet

3,540 000
954 600
138
12,000
874,200
21,780
4.388.400
2,397 600
495,000
2,320,680

Competitor Alibaba (entrepreneur) 11,934,000 63,130,860

Mote: The IP and PV of Alibaba is consolidated, including entrepreneurial channels

ALEX Baidu
Ranking Index

2,086 1685
4,435 133
3033977 2921
72,844 0
3,312 747
80,735 237
1,909 506
3,502 503
16,907 192
679 1500

49 180,601

Aftraction
Index

118
37
10
10
47
33

159

108
75
23

53




2015 Forecast and Future Initiatives
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Business Direct 3.0

This product 5 'rnpur_tant action in 2015 for the Company. Business Direct 3.0 is a technically marked-up
service b : Jumrmrﬁe L'h mobile platform for fraditional service enterprises, which is centered on
S5E , ac >d recommendations and other ways for customers to di Reach

ENICE’

Stk e
not the m[rmrmflon but ihe offline '_«hup' and BEWICF‘_- ChinaNet has been e-.rolvmq from "connect people and
information” to "connecting people and services”

ise solutions, allowing users direct a S inesses in the mobile
dl senvice, maklnq online use e ine customers. Business Dire l p : quI information
ycle Trnm B"tu_c making r ' ' g more direct, effe a 2015, it will be
ts 2

255 zone near Huagiao University in Quanzhou will be the first batch of
shops us 0 solutions. we will also help guide and nuriure these new busin
profitability using our Buqn ess Direct 3.0 solutions. If the project is successful, we plan to duplicate thaa
same mode| with other real-es svelopers in China;

Potential cooperation with Baidu Wallet for "Business Direct 3.0" service, a showcase in Q2/Q3 2015;

a long-term strategic marketing alliance agreement with Thales Group for data protection and
ity for "Business Direct 3.0" senvice.




Business Direct 3.0
establishing complete B2b2c big data environment

Portal Websites  Sales channel Media portals and
Social Websites websites platform

' ' ¥

Integrate

Third parties
marketing platform
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Business Direct 3.0: establishinga SME 020 ecosystem

Entrepreneur !/
Marketing
Demand

rtup
Entrepreneurs

Maobile “Push’
Marketing
Sustomers
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management
* Inventory system
» Membership
managements

» Joining the franchise
ine booking

"+ Mobile ordering '\
§  (iPhone/iPad/Android’} ceting analysis

Push message ; : R
Marketing activities Marketing activities

QRCODE ~% |nventory management
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2015 Action Plan

Increasing marketing expenses toimprove market awareness and traffic optimization:

Increasing R&D expenses;

*  Development of CloudX Tracker System: a third party 'oint_developing system to efficientl
monitor and track both online and offline advertising effectiveness and directly improve sales-
leads conversion rate and sales conversion rate:

— Realtime bidding and tracking system for SEM&SEOQO; and
— Content tracker and administrator, especially social tools;

Cloud Database Center: the Company has hired a new ClO in charge of the data analytical
system for our B2B business;

Upgrading our overall security system to better protect customer confidential data;

Launching Business Direct 3.0 integrated 4P Sales® Marketing system into the overall service with
Alibaba and Baidu.
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2015 Full Year Guidance
e e i (etimated)

Revenues USD48.75 million
Increase spending on new technology acquisition and marketing expenses;
HR renovation in terms of talent managementand skill development;

Increasing in research and development expenses on internet security, database center
management, O20 services and 4P system;

Increase in investment expenses for developing strategic business alliance with partner
companies, also integrating new clients and launching of new value-added services;

Have a slow start in Q1, but gross profitwill improve after the launching of new services;

Estimated 2015 net loss to be around USD5-6 million.
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Thank you

iIr@chinanet-online.com

ecting dreams for success
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